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X First- and third-party audiences

Audisnce type

Third-party «

& Audience eligibility: Display X Name/ID: beauty X
Enter a search term or select filters
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~ Video line items

E Standard Video Campaign
~ YouTube & partners video line items

E YouTube CPM Masthead Campaign_PG Deal
@ YouTube Campaign
~ Connected TV line items
[E] 1PV campaign
E Netflix Campaign_PMP Deal
@ Standard CTV Campaign
~ Digital Out of Home line items
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YouTube video

YouTube video

Type

Connected TV

Connected TV

Connected TV

Type

Display

st A ol
=T AA

Budget

Unlimited

Budget
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Goal
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YouTube
#130M
O Edit 0] Masthead (CPM) South Korea Sep1-28 2025 Male and Female, 18+, You_.  Reservation ot o 37.1% 13.5M 303 92 w0 = 411M  404Mimpr  W3.21KCPI
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wises wa42 Pl
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Performance Dashboard - Overview

2023.11.1. - 2023.12. 1. -

Partner - Advertiser - Campaign - Insertion Order - Line Item - Creative
Performance Engagement Spend
Impressions - Clicks - CTR Conversion Metrics Revenue - eCPM
Impressions Clicks Click Rate (CTR) Post-Click Conversions Post-View Conversions Total Conversions Revenue (Advertiser Currency) Revenue eCPM (Advertiser Currency)
o]
1.3Y 139.20t 1.1% 439t 202t 632t 5114.92t 400.1
5 -1.5% ¢ 48.0% t 50.2% ¢ 54.0% ¢t 118.3% t 69.6% t 66.0% t 68.5%
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